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NOTE:	   MILITARY METHODS OF PUBLIC PERSUASION





	The art or science of public persuasion has been much studied and written about, but not so, it appears, any military method used to change public attitudes.  Information on persuasion techniques employed by military institutions appear in materials on psychol� ogical warfare (q.v.).  In addition, the following sources seem pertinent:





Bernays, Edward L.  "The Importance of Public Opinion in Economic Mobilization."  Lecture, Indust 	Coll of the Armed Forces, 9 Jan 1953.  16 p.  ICAF�L53�80.





Braestrup, Peter.  Big Story:  How the American Press and Television Reported and Interpreted the 	Crisis of Tet 1968 in Vietnam and Washington.  2 vols.  Boulder, CO:  Westview, 1977.  	DS552.3T4B7.





Ekirch, Arthur A., Jr.  The Civilian and the Military.  NY:  Oxford U, 1956.  340 p.  UA11.5E4.





Harrelson, Wilford L.  "The Occupation of Japan:  A Case Study in Military Public Relations."  MA 	thesis, U of WI, 1949.  190 p.  DS889.15H37.





Huntington, Samuel P., ed.  Changing Patterns of Military Politics.  NY:  Free Press, 1962.  272 p.  	UA11.5H8.





Lytton, Neville.  The Press and the General Staff.  London:  Collins, 1921.  232 p.  D640L90.





Moskos, Charles C., Jr., ed.  Public Opinion and the Military Establishment.  Beverly Hills, CA:  	Sage, 1971.  UA23P85.





O'Laughlin, John Callan.  "The Army and the Press."  Address, AWC, n.d.  18 p.  UZ313O5.





Riccardelli, Richard F. "From Chatham to Coblenz:  A Historiography of U.S. Army Newspapers 	from the Revolutionary War through World War I."  MA thesis, OH U, n.d.  170 p.  	UZ315R5.





U.S. Dept of Army.  Office, Chief of Info.  Middletown Nike:  A Case Study in Army Public 	Relations.  Wash, DC, 31 Dec 1958.  ca 100 p.  UZ410U53.





Valentino, Joseph R.  "Development of Public Attitudes as a Force in the Attainment of Our National 	Objectives."  Student paper, AWC 25 Jan 1960.  Arch.





Wilkerson, Marcus M.  Public Opinion and the Spanish�American War:  A Study in War Propaganda.  	Baton Rouge:  LA State U, 1932.  141 p.  E721W5.
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See also:	


� Censorship


� Journalism


� Public Affairs
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